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MANAGERS OF FOUR 
NAT'L ASSOCIATIONS 
JOIN S. E. D. BOARD 


Freeman Re-elected President, 
McIntyre Appointed Managing 
Director 


The Society for Electrical Development, 
initiated by J. Robert Crouse in 1913 as 
the co-operative market development organ- 
ization of the electrical industry and 
which directed the first co-operative edu- 
cational program on electrical refrigera- 
tion in 1926, has been reorganized so as 
to provide a working relationship with 
the other national associations represent- 
ing the major branches of the electrical 
The new executive committee 
of the Society now includes the managing 
directors of the National Electric Light 
Association, the National Electrical Man- 
ufacturers’ Association, the Electrical Sup- 
ply Jobbers’ Association, and the Asso- 
ciation of Electragists International. 

The plan for the reconstructed Society 
is expected to clear the way for a com- 
prehensive market development program 
for the benefit of all branches of . the 
electrical industry and is designed to avoid 
the tendency toward conflict between these 


bee 


~ major associations in carrying out broad 


plans for expanding the market for elec- 
trical products. 

At a series of meetings held at the 
headquarters of the Society in New York 
City on September 15, W. W. Freeman 
was re-elected president and the follow- 


> ing were elected vice-presidents: Geo. E. 


Cullinen, chairman, executive committee 


2 of the Electrical Supply Jobbers’ Associa- 
~ tion; C. L. Chamblin, president, Associa- 


tion of Electragists, International; J. E. 
North, chairman, League Council; Gerard 
Swope, president, National Electrical Man- 
’ ufacturers’ Association, and Howard T. 
Sands, president, National Electric Light 
Association. 

The executive committee has been 
enlarged to twelve members. The follow- 
ing directors will serve in this capacity: 
Edgar (chairman), president of 


(Continued on Page 4) 


_ NEW YORK A. S. R. E. 


DEVOTES MEETING TO 
TALKS ON AVIATION 


3 Flyer and Publisher Address First 


Fall Meeting 


In keeping with the world-wide interest 


a in aviation at this time, the first Fall meet- 
~~ ing of the New York section of the Ameri- 


Hcan Society of Refrigerating Engineers, 


> held Wednesday evening, September 21, at 
the Machinery Club, New York City, was 
> turned over to talks by men actively inter- 
 sested in this subject. 


> _ The first speaker of the evening was Cy 
» Caldwell, an aviator with eleven years of 
During the war Mr. 
Caldwell flew night patrol planes in the 


© English army. He is a writer of note and 
» his articles on aviation are attracting wide- 


3 spread interest. Mr. Caldwell deplored the 
| lack of interest shown by Congress in fail- 


ing to get the real facts of aviation. 


3 Following Mr. Caldwell, Frank A. Tich- 
4 enor, publisher of Aero Digest, spoke of 
>the difficulties aviation is encountering 


Pbecause of lack of governmental support, 


2nd contrasted our policy with that of 
mg furopean countries. Mr. Tichenor said 
Mthat the aviation of today is in the same 


a relative position as the automobile of twen- 
mty-five years ago. 


HALL TO MAKE COMMERCIAL 


AND DOMESTIC CABINETS 


A new entry in the refrigeration field is 
Hall Refrigerator Company, Green- 
le, Mich., recently organized with a capi- 
talization of $100,000. This new concern 
will manufacture a complete line of house- 
hold and commercial cabinets. 
®. he officers of the company are Herman 
Stark, president; Donald Madden, vice- 
president ; and Howard Hall, secretary and 
scneral manager. A New York office and 
“isplay room will be opened under the 
lirection of Mr. Stark. Mr. Madden will 
make his headquarters in Chicago, where 
ge. direct activities in Western terri- 
Mr. Stark has been in the refrigerator 
usiness for 33 years, Mr. Hall for 31 
scars and Mr. Madden 20 years. 


Yormed condenser coils 


“ Scale. Smooth inside. Formed and fabri- 
ed tot your order. Write for Prices 
431 Central Ave.. Detroit. Mich. 
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SEAMLESS COPPER AND BRASS TUBING ; 


Brilliant Electric Signs Proclaim Absopure’s 


New Detroit 


Retail Store 


That the Absopure Frigerator Co., divi- 
sion of General Necessities Corp., Detroit, 
believes in signs, is indicated by this photo 
of the Detroit sales branch on Cass Ave. 

This new store recently opened is under 
the direction of O. C. Richardot who has 
been in the electrical industry for nine 
years, having formerly been in the sales 
department of Kelvinator, Inc. 

Fifteen hundred square feet of display 
space back of the large windows makes 
this showroom one of the most attractive 
in the city. In addition to this, approxi- 


mately 9,000 square feet of space are taken 
up with offices and special displays. 

Believing that salés are easier when the 
actual job is to be seen, exhibits of house- 
hold, commercial and multiple hook-ups are 
maintained. At pregent work is progress- 
ing on a commercial display of refrigera- 
tors ranging in size from the smallest cabi- 
nets to the largest walk-in coolers. Like- 
wise, apartment house multiple installa- 
tions are shown in actual operation. Dis- 
play rooms of the kind make the sales- 
man’s job an easier one. 


INDUSTRY PROSPERITY 
OF VITAL IMPORTANCE 
TO EACH MANUFACTURER 


Sales Effort and Expense Should 
Keep Pace with Public 
Interest 


By T. K. Quinn 
Manager, Electric Refrigeration Dept., 

General Electric Co., Cleveland, O. 

The General Electric Company has an 
interest in electric refrigeration, and in all 
things electrical, quite apart from the 
manufacture and sale of its own refrig- 
erator. Anything which tends to increase 
the demand for electrical generators, tur- 
bines, transformers, motors, etc., adds to 
our potential business. 

We have, therefore, from several stand- 
points, been quite concerned over the fail- 
ure of so many manufacturers of electric 
refrigerators during the past year. In 
addition to the direct losses sustained, the 
effect of these failures has been to retard 
the rapid development of the industry. 

It has seemed to some of us that the 
opening of the field brought on a hurried 
speculation and glow of untempered enthu- 
siasm which went quite beyond the limits 
of sound enterprise. The business is 
attractive, not so much for what it is, but 
rather for what it may be. Perhaps it 
was natural to expect that some of the 
most hopeful would go too fast. 

Now we must all readjust ourselves to 
the conditions and face new facts. The 
outlook is as bright as it ever was. The 
public which has not accepted refrigera- 
tion will continue to take to it gradually, 
as we prove our way. 

Prices should be based upon actual costs 
or upon a conservative expectancy, making 
allowances for probable major losses due 
to haste and excessive field service. 

We should all have confidence enough 
in the merit and ultimate success of our 
respective products to give time a chance 
to vindicate our judgments. The time may 
be well spent in perfecting factory proc- 
esses, making the product more reliable 
and building efficient organizations. 

The notion that we can rush out pell 
mell, high pressure the consumer and sweep 
the country has exploded. There must be 
some degree of consumer acceptance, interest 
or understanding, to justify any expensive 
sales effort, and the sales expense should 
not be increased at a faster rate than the 
public interest grows, or out of proportion 
to the actual performance of the product 
in service. 


New Wayne Branch In Milwaukee 


Robert B. Petley has opened a branch 
office of the Wayne Company, Fort Wayne, 
Ind., with a complete line of commercial 
and domestic units, at Milwaukee and East 
Wells Sts., Milwaukee. Mr. Petley has 
been appointed Milwaukee and Waukesha 
county representative and has a very mod- 
ern display room in his new quarters. O. B. 
Parker, sales organizer for the Wayne 
Company, was in the city to attend the 
opening of the new branch. 


United Cork Companies Opens 
Buffalo Branch 
United Cork Companies, Lyndhurst, N. J., 
manufacturers of Crescent Cork Board, 
announce the opening of a new branch, 
at 681 Elliott Square, Buffalo, N. Y. W. 
L. Walker, sdles engineer, is in charge. 


E. B. MALLORY HEADS 
CLIMAX ELECTRICAL 
REFRIGERATION CO. 


Former Westinghouse Department 
Manager Elected President 


G. W. Dulany, Jr., chairman of the 
board of the G. W. Dulany Trust, 111 W. 
Monroe St., Chicago, has announced the 
election of E. B. Mallory as president and 
member of the board of directors of the 
Climax Electrical Refrigeration Co. a 
subsidiary of the Dulany Trust. 

Mr. Mallory began his career with the 
Westinghouse Companies in 1903, having 
been broadly trained in its various engi- 
neering, manufacturing and sales activities 
during his many years with the company. 

He was manager of the Radio Depart- 
ment of the company during the phenom- 
enal growth of that new branch of the 
electrical industry, and brings to the electric 
refrigeration industry a broad acquaintance 
among the electrical, manufacturing and 
commercial interests, and a keen under- 
standing of the problems of design, manu- 
facture and exploitation of new apparatus 
and devices. 

Prominent as a leader in the organiza- 
tion of the radio industry, having served 
as association chairman for two years, and 
highly successful in organizing and co-or- 
dinating the various departmental activities 
of manufacturing operations, his identity 
with the refrigeration industry suggests 
the probability of association activities and 
interesting affiliations and consolidations. 

The announcement further states that 
Mr. Mallory was elected vice-president 
and member of the board of the Climax 
Engineering Co., Clinton, Iowa, manufac- 
turers of heavy duty gas engines for loco- 
motive, rail-car and general industrial 
applications, another subsidiary of The 
G. W. Dulany Trust. 


G. E. Osborn Made Sales Manager 
of Jacksonville Distributor 


Kelvinator Sales Company, Jacksonville, 
Fla., announces the appointment of G. E. 
Osborn as sales manager. Mr. Osborn will 
have complete supervision of sales for ter- 
ritory which includes the northern part of 
Florida. For the past eight years Mr. 
Osborn has been connected as sales man- 
ager, engineer, and distributor with leading 
manufacturers of electric refrigerators. 
F. H. Staples, formerly sales manager, 
resigned to take up work in Detroit. 


An Outstanding Sales Feature 
for REFRIGERATORS 


Sy aa : 
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GEORGIA POWER GOES 
OVER THE TOP AGAIN 
IN 16 DAY CAMPAIGN 


Sales Between September 7 and 24 
Total $127,115 


The Georgia Power Company, Atlanta, 
Ga., has duplicated past performances in 
the way of electric refrigerator campaigns 
by closing a sixteen day campaign on Sep- 
tember 24 with a quota of $100,000 
exceeded by $27,115. 

The campaign was opened on September 
7th with a bang, and $25,000 sales were 
turned in the first day. Frig-Ometer, the 
campaign daily new sheet, announced at 
the end of the first half that exactly 50 per 
cent of the quota set had been turned in. 
With four more days to go 25 per cent was 
still lacking, but the close of the sixteenth 
day showed a total sales figure of $127,115. 

Individual quotas shown in the previous 
issue of ELectric REFRIGERATION NEWS 
were in many cases far overrun, bringing 
the final figure well above the one set as a 
goal. 


CROSLEY RADIO CORP. 
PRODUCING NEW TYPE 
REFRIGERATING DEVICE 


Non-Electrical, Hand Operated 
Unit Designed for Farm 
Market 


A very clever adaptation of the absorp- 
tion type refrigerating unit, designed to be 
used where neither gas nor electricity are 
available, is now being produced by the 
Crosley Radio Corporation, Cincinnati, 
Ohio, according to a statement made by 
Lewis M. Crosley, vice-president of the 
corporation and general manager of the 
refrigerator division. 

While this new machine is not automatic 
and requires attention every twenty-four 
hours, and while it does not produce a tem- 
perature as low as that of the electric and 
gas machines, this little device is expected 
to meet a demand where other machines 
cannot be used. 

This new product shown in the accom- 


(Continued on Page 4) 


INDUSTRY HAS ADOPTED 
THE CORRECT NAME FOR 
THE SERVICE RENDERED 


Electricity Is the Means and 
Refrigeration the Object 


By G. M. Johnson, 
Northey Mfg. Co. 
Waterloo, Iowa. 


About 


eration” 


three years ago “electric refrig- 
came to be the universally 
accepted term to describe some twenty 
years or more of cumulative effort. Up to 
that time, comparatively few people knew 
what it meant in the way of benefit to 
mankind. 

What could be more descriptive, and still 
include virtually all types of apparatus then 
in production? Electricity the means, 
refrigeration the object, thus made avail- 
able. Intermediate steps embrace one 
device or another, this or that chemical; 
but the alpha and omega of the business 
as a whole, is still summed up in those two 
words. 

The writer is of those whom the business 
did not have to seek with an explanation 
of what it had to offer. Instead, like these 
others, I anticipated it. For many years I 
pointed to this very definite problem, and 
watched with absorbing interest the first 
and succeeding steps in its development. 

The first birthday of your newspaper has 
just passed. In one sense, you are more 
truly a pioneer in the field than are we who 
have contributed in other ways. To com- 
mend your enterprise in words fully 
expressive, might lend the idea that I was 
piling it on maybe, so I shall content 
myself with a simple statement of convic- 
tion. 

Your first estimate as to the number of 
probable subscribers seems grotesquely 
small. Before another year rolls by, I 
hope you will have ample reason to con- 
cede this and to join in a laugh at your own 
conservatism. May you live and enjoy 
other birthdays, each marking a year of 
increased prestige and wider recognition of 
merit. Please accept this expression as 
sincere, for it surely is deserved. 


Arthur Dahl Opens New Store 


Announcement has been received of the 
opening, by Arthur Dahl, of a_ specialty 
electrical and radio store at Fourth and 
Sutter Sts., San Francisco. Copeland elec- 
tric refrigerators will be featured. 


N. Y. UNIVERSITY 
OPENS 18 LECTURES 
ON REFRIGERATION 


Night Classes Organized to Study 
Principles and Applications of 
Electric Refrigeration 


That electric refrigeration is rapidly 
taking its place among the foremost indus- 
tries of the country is evidenced again in 
the announcement of New York Univer- 
sity of an evening course in the funda- 
mental principles and applications of 
domestic refrigeration. The course was 
opened on September 22, under the direc- 
tion of Collin P. Bliss, at 32 Waverly 
Place, New York. C. K. Nichols, power 
engineer, New York Edison Co., was in 
charge of the first meeting. Regular classes 
will be held each Wednesday evening from 
6 to 7:30 until January 25, 1928, with a 
total of 18 lectures. 

In extending an invitation to the manu- 
facturers represented in New York, cir- 
culars outlining the course in general were 
furnished for distribution among employees 
and others interested, including the super- 
intendents of apartments where electric 
refrigerators are now installed. 

The subject will be discussed under two 
heads—(1) Fundamental Principles; (2) 
Applications. 

(1) The first part will cover the ele- 
mentary principles of refrigeration from a 
thermodynamic standpoint. 

Discussion of the properties of the vari- 
ous refrigerants used and a comparison of 
the more important refrigeration cycles. 
The history of the art will be reviewed by 
a special lecturer. This will afford an 
opportunity for those who are conversant 
with the practical side of domestic ‘refrig- 
eration to become thoroughly posted on the 
whole subject. 

(2) About ten out of the total eighteen 
lectures will be devoted to the construction 
and operation of mechanically cooled 
refrigerators. In this part of the course 
will be included talks by representatives 
from the leading manufacturers on the 
relation of their particular products to the 
industry as a whole. Also laboratory dem- 
onstration on the testing of refrigerators 
will occupy part of this time. 

The complete course will be of advan- 
tage to manufacturers, d’stributors and 
operators. A thorough knowledge of a new 
and rapidly growing industry means greater 
earning power for those taking advantage 
of this timely opportunity. 


The following are among those actively 


interested in the course: 

Dean Bliss, College of Engineering, New 
York University; Prof. Merrill, College of 
Engineering, New York University; C. K. 
Nichols, power engineer, New York Edison 
Co., Irving Place and 15th St., New York; 
Fred Sly, editor and publisher American 
Architect, 239 West 59th St., New York; 
O. C. Small, Society for Electrical Devel- 
opment, Graybar Bldg., New York; B. F. 
Betts, American Architect, 239 West 39th 
St., New York; C. J. Koster, service man- 
ager, Iroquois Electric Refrigeration Co., 
1600 Arch St., Philadelphia; V. C. Kyl- 
berg, special representative Iroquois Elec- 
tric Refrigeration Co., New York; F. F. 
Massey, division manager, Barber Asphalt 
Company, Graybar Bldg., New York; 
L. E. Moffatt, managing editor Electrical 
Merchandising, 10th Ave. and 36th St., 
New York; L. C. Fletcher, business man- 
ager, Electrical Record, 34th St. and 8th 
Ave., New York; F. M. Cockrell, editor 
and publisher ELectricAL REFRIGERATION 
News, Detroit; Miss Florence Brobeck, 
director New York Herald-Tribune Insti- 
tute, New York; Guy Harnett, testing 
engineer, New York Herald-Tribune Insti- 
tute, New York; Miss Catherine Fisher, 
director Good Housekeeping Institute, New 
York; George Alder, testing engineer, 
Good Housekeeping Institute, New York. 


Thermo-Ice Factory at Auburn 


“Thermo-Ice,” an absorption type refrig- 
erator, is now being manufactured in the 
former International Harvester Company 
building on Osborne St., Auburn, N. Y. 
Officers of the company are: Harold G. 
Metcalf, president; N. D. Wolcott, vice- 
president and general manager; Stanley W. 
Metcalf, secretary-treasurer. Mr. Wolcott 
is the inventor of the machine. 


Seeger Gets Second Big 
G. E. Contract 


It is reported that the Seeger Refriger- 
ator Company, St. Paul, Minn. has 
obtained a second $1,000,000 contract to 
manufacture cabinets for General Electric. 


‘Leading manufacturers trim 
their refrigerators with 
ANC. 
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28 DAY ROUND THE 
WORLD RECORD SET BY 
REFRIGERATION MAN 


Schlee-Brock Attempt Fails to 
Equal Evans-Wells 


Achievement 


The termination of the Schlee-Brock 
attempt to break the “round the world 
record” emphasizes the outstanding 
achievement of Edward S. Evans, a direc- 
tor and large stockholder of the Universal 
Cooler Corporation, Detroit, and his pilot, 
Linton Wells, in circling the globe in 28 
days, 14 hours and 36 minutes. 

In 1913 John H. Mears circled the globe 
in 35 days 21 hours and 36 minutes. A 
little over one year ago Mr. Evans bettered 
this long-standing record by nearly seven 
days. 

After wishing Ed Schlee every good 
luck in his great venture, and contributing 
much assistance toward the success of the 
“world flight,” Mr. Evans was overheard 
saying “around the world in fifteen days 
is possible, but it would be a most strenu- 
ous feat for man and machine. After his 
magnificent get-away, over the Atlantic to 
London, Ed Schlee was entitled to better 
breaks than he received. It is regrettable 
that he was forced to terminate his flight 
at Tokio.” 

For many years Mr. Evans has contrib- 
uted much time, energy, and money to the 
promotion of aviation. His world-girdling 
feat did much to prove the place of the 
airplane in transportation, where great dis- 
tances must be covered at the maximum 
saving of time. 

It was Mr. Evans who revolutionized 
processes for loading automobiles into box 
cars. His system is now in universal use; 
effecting great savings in time and money 
for the motor car industry. 

Recently Mr. Evans has come into the 
field of electric refrigeration as a large 
stockholder and director of the Universal 
Cooler Corporation of Detroit. 


Improved Means for the Preservation of 
Food an Economic Need 

Speaking of the future of electric refrig- 
eration, Mr. Evans said in a recent inter- 
view, “A new code of living has taught 
the American public the absolute neces- 
sity of low degree refrigeration that is con- 
tinuously constant. Eminent medical 
authorities have convinced us that the con- 
dition of what we eat is as important to 
health as what we eat, and the average 
American family has begun to discover 
that it is paying for electric refrigeration 
whether it buys it or not.” Relative to 
the future of electric refrigeration, Mr. 
Evans said, “Improved means for the pres- 
ervation of food are an economic need. 
For years electric refrigeration has been 
on public trial—the large favorable ver- 
dict is about to be returned. Shortly we 
will step into the era of greatest develop- 
ment in this basic industry, the market 
for whose product has not even been 
approached.” 

Dealer Must Make Money 

Speaking of the dealer in electric refrig- 
eration, Mr. Evans commented, “This 
entire industry rises with the success of 
those who merchandise its product on Main 
Street. Dealers must make money. Fac- 
tories must build good merchants, as well 
as good merchandise. Manufacturers in 
this and every other industry can never 
get bigger or stronger than the type of 
distribution they select and build with. 
The producer must realize the size of his 
success can only be measured by the 
achievements of dealers who make money. 
Those institutions which are here to stay 
are quite as interested in building good 
sales outlets as in the building of a good 
Dealers should be careful in 
associating themselves with manufactur- 
ers whose executive thinking takes into 
serious consequence all the problems of 
the retail merchant. 

In addition to his active connection as 
a director of the Universal Cooler Cor- 
poration of Detroit, Edward S. Evans is 
prominently identified with the Evans Auto 
Loading Company, the Evans Corporation, 
Austin F. Bement, Inc., Stinson Airplane 
Company, Relay Motor Products Com- 
pany and the Aircraft Development 
Company. 


C. U. CARPENTER RESIGNS AS 
ABSOPURE GENERAL MANAGER 


C. U. Carpenter, former general man- 
ager of the Frigerator division, also 
third vice-president and director of the 
General Necessities Corp., Detroit, 
Mich., has resigned. 

Mr. Carpenter left Detroit about the 
first of August on account of ill health 
and was in the Miami Valley Hospital 
at Dayton until two weeks ago when he 
had recovered his health sufficiently to 
go to his home at 72 Central Ave., Ply- 
mouth Apts. At the present time he is 
regaining his former health and will soon 
leave on an extended trip through the 
East expecting to return December 1. 

Mr. Carpenter has many friends in the 
electric refrigeration industry. He was 
formerly general manager of the Nizer 
Corporation and prior to that time had 
been president of the Herring Hall 
Marvin Safe Co., Youngstown, Ohio, 
and held the same position with the 
Security Steel File Co. He was general 
manager and member of the board of 
directors of the National Cash Register 
Co., Dayton, Ohio, for seven years. 


Evans-Wells Team Holds Aviation Record 


The congratulatory telegrams get a reading. Left to right—Linton Wells, Edward 
S. Evans, and John H. Mears, former holder of the ‘“‘World’s Girdling’”’ record. 
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e for Domestic and Commercial 
E. : A ‘i Service Electric Refrigeration 


Testing and experimental jeboeseary service for manufacturer, distributor, central station 
Test data exclusive property of client 


ELECTRICAL TESTING LABORATORIES 


80th Street and East End Avenue, NEW YORK CITY, N. Y. 


AUTOMATIC ELECTRIC CONTROLS 
NON-DETERIORATING MERCURY SWITCHES 


Accurate — Safe 


Simple — Dependable 
ABSOLUTE <@N-[A(-T> CORPORATION 
ELKHART INDIANA 


REFRIGERATION STAMPINGS 


We Specialize in the Design and Manufacture of 


ICE CREAM CABINETS 


We make them complete or furnish parts separately 
Brine Tanks Cooling Units 
Unit cone Bases and Perforated Metal Covers 
METAL HOUSEHOLD REFRIGERATORS (Complete) OR CAN FURNISH 
OUTSIDE STEEL PANELS, INSIDE LININGS, LOUVERED PANELS, 
LEGS, ‘ETC., SEPARATELY 


We Have a Competent Engineering Staff to Help You 


MOTORS METAL MEG. CO. 


We Solicit Your Inquiries and Specifications 


DETROIT 
“ MICHIGAN 


DAVID A. BROWN 


A Complete Line for 


T Homes, Duplexes 
Apartments 
Butchers, Grocers 
Delicatessens 
Chain Stores 
Florists, Hotels 

‘ Restaurants 
Candy Shops 
Dairies 

Fur Stores, etc. 
Also Ice Cream 
Cabinets and 

iL Water Coolers 


Laying the Cards Face Up! 


Absopure Electric 
Refrigeration Systems 
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By DAVID A. BROWN 


President General Necessities Corporation 


They have broadened their line and 
bettered their product. They market it 
through dealers who have all the 
qualifications that are absolutely essen- 
tial for a successful dealership. They 
have stopped shooting blindly and 
wildly. They are aiming at the “‘bull’s- 
eye” and ringing the bell with regular- 


Where are we at and where are we 
heading for? That is the cry of the dis- 
tributor and retail dealer in the Elec- 
tric Refrigeration Industry. 


In the so-called “gold rush” of 1926, 
there was a perfect avalanche of men 
wanting to get in on the “big money.” 


Every Tom, Dick and Harry started _ ity: 
manufacturing Electric Refrigeration, 
and every Sam, Jack and Bill signed a 
contract for a dealer’s franchise—and 
there has been “hell-to-pay,” ever 
since. 


Where Are We Heading For? 


The Market for Electric Refrigeration 
has hardly been scratched. It has 
possibilities second to no other indus- 
try in the country. A line of Electric 
Refrigeration has been developed so 
that “every ice user is a prospect.” 


Manufacturers lost millions and the 
dealers matched their losses plus their 
patience. 


When the “blow-up” came, we all 
began to take stock with the result 
that the calm judgment of “hindsight’”’ 
tells a story of lack of preparedness on 
the part of manufacturers, and every 
possible lack on the part of the dealer: 


It is now possible to supply Electric 
Refrigeration to 99% of ice users, using 
90% of all the ice consumed in this 
country. 


The public is beginning to realize that 
Electric Refrigeration is not a luxury— 
that it is an economic necessity—that 
it has been perfected to a point where 
service calls are almost nil. 


He didn’t know his machine. 

He didn’t know his market. 

He didn’t know the service problems. 
He didn’t have the financial backing. 


It’s a sad story but only a case of history 
repeating itself. 


a 


In fact, the public has become Electric 
Refrigeration minded. They are de- 
manding it in their homes, apartments 
Now Where Are We At? and commercial life. 
The manufacturers after making a 
strategic retreat have reassembled their 
forces and are making a forward move- 
ment that will spell “success” for all 
engaged in the industry. 


The troubles and losses of yesterday 
have passed. Today, opportunity is 
knocking at your door to urge you to 
-take advantage of the possibilities of 
tomorrow. 


IN ALL THE WORLD THERE IS NOTHING 
BETTER THAN ABSOPURE REFRIGERATION 


Division of GENERAL NECESSITIES ‘CORPORATION 


General Necessities Building 


Responsible distributors and dealers 
should write NOW for particulars 


FRIGERATOR 


DAVID A. BROWN, President 
DETROIT, MICHIGAN 
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ELECTRIC REFRIGERATION NEWS, SEPTEMBER 28, 1927 


N.E. M. A. Plans to Invite Electric 
~ Refrigeration Manufacturers to 
Join New Appliance Division 


National Electric Manufacturers’ Association to Offer Facilities for 
Standardization, Statistical, Safety and Other 
Group Activities 


The National Electrical Manufacturers Association, with headquar- 
ters at 420 Lexington Avenue, New York, the membership of which 
includes the leading manufacturers of electrical apparatus and supplies, 
has taken formal action authorizing the formation of a new Appliance 
Mivision, which will make the facilities of the association available to 
anufactures of electric refrigerators, washing machines, vacuum 
cleaners and other motor-driven household and commercial devices. 
This action was taken at the recent meeting of the Policy Division 


essary to bring about a situation which will 
permit the American public to realize the 
full benefit of electric service in home, 
office and factory. 

Continuity in the proposed program is 
provided for in the National Electrical 
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Manufacturers Association by a headquar- 
ters staff of experienced men and women 
acting- under the general supervision of a 
board of governors and under the active 
direction of Alfred E. Waller, managing 
director. 


of the N. E. M. A. held at Association 
Island, N. Y., September 1-3. The man- 
agement of the association is now taking 
steps to determine the attitude of the prin- 
cipal manufacturers of electric refrigerators 
toward the organization of an_ electric 
refrigeration section of the Appliance 
Division. 

The vote of the executives of the mem- 
ber companies, who collectively formed the 
Policy Division of the N. E. M. A., approv- 
ing the formation of an Appliance Divi- 
sion as part of the association, represents a 
recognition by the electrical manufacturing 
interests of the country, that the appliance 
manufacturers are entitled to a place in the 
councils of the industry along with the 
supply, apparatus and radio manufacturers, 
each of which now has a separate division 
in the association. It will provide a means 
for co-ordinating the efforts of all the dif- 
ferent electrical appliance manufacturers in 
developing their common market, in pro- 
moting uniform electrical codes, ordinances 
and safety measures. Facilities are also 
provided by the association for the collec- 
tion of industry statistics, development of 
standardization and any other activities 
which may be promoted for the interest of 
the group concerned. 


The action of the association is in accord 
with the program for the simplification of 
industry organizations as recommended by 
Secretary of Commerce Herbert Hoover, 
and as practiced by the electrical manufac- 
turers when they merged the Associated 
Manufacturers of Electrical Supplies, the 
Electric Power Club, and the Electrical 
Manufacturers Council in order to form 
the present National Electrical Manufac- 
turers Association. 


_ The Policies Division of the association 
is composed of the chief executive officers 
of the member companies, regardless of the 
product manufactured. It constitutes a 
business forum and clinic for the frank dis- 
cussion of, and action upon, the broad fun- 
damental problems affecting the electrical 


manufacturing industry by the policy con- 
trolling men who can speak with authority 
for their respective companies. Specific 
examples of the work of the Policies Divi- 
sion are to be found in the reports of its 
committees on business policies, cross- 
licensing of patents, arbitration, market / 
development, etc. 

Standardization, statistics and other ques- 
tions affecting specific products or groups 
of products are, on the other hand, the 
functions of the products divisions, such 
as the new Appliance Division and its sec- 
tion. 

The work and problems of the National 
Electrical Manufacturers Association com- 
mittees have already bordered upon the 
interests of the appliance manufacturers, as 
for example, in the consideration of per- 
formances of fractional horsepower motors, 
ratings of attachment plugs and _ recepta- 
cles, grounding of portable devices, circuit 
capacity and fusing, etc. 


To Promote Market Development 

An important action taken at the recent 
meeting at Association Island was the 
appointment, by President Gerard Swope, 
of a committee to meet with other groups 
in the industry for the consideration of a 
broad plan for market development. Par- 
ticular attention has been directed toward 
the necessity for organized action to bring 
about a more complete wiring of the homes 
and industrial buildings of the country, so 
as to permit the installation and use of elec- 
trical appliances. Thought has also been 
given to plans for stimulating the greater 
use of electric service and for promoting 
the idea of selling homes which are com- 
pletely equipped electrically at the time of 
occupancy instead of doing the job piece- 
meal as at present. 

Leaders in the industry have expressed 
concern over the present lethargy of the 
electrical industry in allowing other indus- 
tries to obtain an undue proportion of the 
consumer’s dollar. It is thought that 
aggressive co-operative effort will be nec- 


PIPE and TUBE 


|__SITTING 


Sz 


Made From 


Castings or Forgings 


Brass Rod, 


For many years we have specialized in 
the manufacture of brass fittings, in 
small sizes, for connecting brass and 
copper tubing. 

In addition to fittings made from brass 
rod and castings, we are now producing 
similar parts made from BRASS 
FORGINGS to meet the requirements 
of Iceless Refrigerator Manufacturers 
for fittings of a superior type. These 
fittings will not leak gas, air or liquids 
inder mechanical pressure. They have 
the compact grain structure, high ten- 
sile strength and smooth, flawless sur- 
faces found only in forgings. Our forged 
fittings are accurately machined, care- 
fully inspected and equal to the most 
exacting requirements. 

Send a sample or blue-print_for quotations on 
parts of a special nature. Catalogue No. R-30, 


showing our complete line of standard fittings 
will be mailed on request. 


COMMONWEALTH BRASS CORPORATION 
DETROIT 


5781-5835 COMMONWEALTH AVE. 


(Above): Officers of the National Electrical Manufacturers Association. 


(Left 


to right): D. Hayes Murphy, vice-president Supply Division; Clarence L. Collens, 
vice-president Policies Division; Gerard Swope, president N. E. M. A.; Louis B. F. 
Raycroft, vice-president Radio Division at Association Island, N. Y. 


(Left): Board of Directors. 


(Below): Alfred E. Waller, managing director and Gerard Swope, president of 


the association at Briarcliff, N. Y. 


ICE CREAM MAKER 
DISCUSSES COST OF 
ELECTRIC CABINETS 


Urges Conservatism in Size of 
Equipment 


Figures on the operating cost of electric- 
ally refrigerated ice cream cabinets as com- 
pared to cabinets cooled by the ice and salt 
method were given in an address delivered 
at the convention of the Association of Ice 
Cream Manufacturers of New York State 
by Roy D. Wooster and quoted in the Sep- 
tember issue of Refrigerating World. 

The figures given are based on one year’s 
experience with electric refrigeration 
installed in 81 ice cream stores along the 
routes of the Trojan Ice Cream Company 
of Troy, New York, with which Mr. 
Wooster is connected. 

According to Mr. Wooster, one of the 
biggest difficulties at present is with dealers 
who are expecting too much from their 
new equipment. In attempting to get the 
dealer to use a particular brand of ice 
cream, the manufacturing company agrees 
to install electric refrigeration in the deal- 
er’s place of business, for which the dealer 
agrees to use this particular brand of ice 
cream for a certain period of time. In 
promoting these agreements there has been 
a tendency for representatives of the ice 
cream companies to overrate the capacity of 
this new equipment. 


Do Not Overstate Advantages 


In reference to the making of contracts 
covering the installation of electrically 
refrigerated ice cream cabinets, Mr. Woos- 
ter said, “A year’s experience as far as 
dealers are concerned, prompts these rec- 
ommendations: a simple agreement, an 
honest, fair-minded expression of what the 
cabinets will do as far as preserving ice 
cream and an extension of truthful figures 
to dealers in each territory regarding the 
operating cost, making sure that you 
approximate somewhere near commensurate 
with the power rate charged in that 
vicinity.” 

In conclusion, Mr. Wooster covers the 
year’s experience with the following para- 
graph: “A direct summary of all the facts 
that have been stated, derived from one 
year’s experience, either advantages or dis- 
advantages to both dealer and manufac- 
turerer, can be drawn down readily to one 
conclusion—that both dealer and manufac- 
turer can be mutually benefited by the use 
of iceless equipment, provided that the cus- 
tomer to whom this equipment is given by 
the manufacturer, will assure a sufficient 
amount of sales gallons to prove with a 
good sharp pencil that it is of mutual 
benefit to both the giver and the receiver.” 


Lawrence, Mass., Company Trucks 
Ice Cream to Florida 


In the previous issue of ELectric 
REFRIGERATION NEws appeared a_ photo- 
graph and description showing how ice 
cream was shipped from Massachusetts to 
Florida by boat. 

The experiment described proved so sat- 
isfactory that the same company, the Jer- 
sey Ice Cream Company of Lawrence, 
Mass., recently sent 310 gallons of ice 
cream on an 1,800-mile journey south in a 
refrigerated body truck. Refrigeration 
was provided by a small gasoline engine, 
which automatically operates an electric 
generator which in turn provides the cur- 
rent for the electric refrigeration plant. 


Ferro Porcelain Enamels are 
Known ‘the World Over for 
their Snowy Whiteness and 
Easy Workability. 


Write For “MEN & METHODs” 


The Ferro Enamel Supply Co. 
CLEVELAND, OHIO 


RomMmE CONDENSERS 


are formed in any shape of one 
piece of seamless copper tubing, 
fitted with heavy gauge copper 


— fin. Rome condensers 
are five times as efficient 
as plain tubes 


Rome-Turney Radiator 
Company 
ROME, N. Y. 


ELECTRIC REFRIGERATION 
DISTRIBUTORS AND DEALERS 


You need the PEERLESS 
line of commercial units. 

PEERLESS units give you a 
COMPLETE line, ranging from 
1 to 10 tons. 

Fifteen years of successful 
manufacturing and merchandis- 
ing of ice machines are behind 
the PEERLESS name. Our 
record warrants your most ex- 
acting investigation. 

WRITE OR WIRE 


PEERLESS ICE MACHINE CO. 


503-531 S. Jefferson St. 
CHICAGO, ILL. 


A Variety 
of Styles 


and Sizes 


SACO-LOWELL 


STEEL REFRIGERATOR CABINETS 


In Enamel 
and 


Porcelain 


THE PRODUCT OF 
A NATIONAL ORGANIZATION 


Write for booklet and prices to 
SACO-LOWELL SHOPS 
LOWELL, MASS. . 


Offices at 
Boston, Mass.—Charlotte, N. C.—Greenville, S. C.—Atlanta, Ga. 


beth Tes Cala AN aE 


0 ae 


SCR te ~ 4. 


4 4 . J > * 4; P 
% - . Seat. 3 : ‘\ns “ ¥ - .. -* ee : ' > ; f fa as e - es sow " vo age “ ha pL Be 
one, ; 3 hoe @ sacl : ‘ 5 aS Tal s Pa me ca 4 4 cg REM c a + . 2 a <a F vise —— ena 9 eg “oF 
f R Sirs, Bax 7 st wae ae re eo a. : ? ‘ 4 ds) é Ne ‘ Me ~ 3 Nit ie : ; ‘ 4 we) ¥ a em Ks ra re Bee i, teal 4 
s er , ‘ ‘ : A 7 a ee 
; ae i 
eee 3 ss 
: aS Se 
rs rs a ee Vz * 
eth 
} es 
| : 
a 
i z Sagem « ~ . . 7 a 
© a . lp « . ; > * 
: Be en ae ** v4 et ee rs. me € 3 a t 
~ ss Be 7 cas Pat a de. a bass 
ein A SHE uses. shim RTE met re oe -- 2 ‘ a 
aes baal ne remy % om ns ee 
| ae 5 ait é i 
: . £ » ee oes oo : - J 
wee AY “#: 4 es Se a _ 
aaa ** fev Py ~ ~ » > aN z Px - 7m 
te — —_ : rie wae BIDE a ATs oe a 
x D _ Sw A, SA fe le 4 a ee 3 x. 
— 4. oe Bee tee ome eT \ a ; a 
; : e4 sm * Bet 2 he ee : te 1 4 a 
Wat aie, See a . > a 
be ae aS « "e yet: S. ee | Tee : a 
R . ; : "wy ae is a * 5a 5 
q * “3 bs mA ry 'e < J 
fee: ghee fy ‘dai’ et re , 
4 eee r sd * . if ~F ie . 
soc, j , oS. i Pilon -—" am | 
rel eo SS : pty, 4? oie af is 
Mek , te 2 J ss Se oe a | ’ 7 
oats re eee i alae ; ae 
ea “ % ao ae ih : 
ee a . pee 3 Bins "neg Ci tes nae I f ie 
‘ é ‘ p a fe ene on 
mee. ; ‘- 2 : Foe . i ee a Lif Gib reaeen ates: wenedaasidaans aaacmg : 3 oe 
Pe naa ie a oe | ree ere w $ x ss : i 
Se Dect “s se ia % ee Ri 7 om am ‘ + ee sme ladhdep: — “ fee 
uy pas eee aka a eee TY Ws 2@ a Se Sas ne (ite - iad . ' Sr 
me Ee a ee... gom. be nem 3 “« z 
me a 5 ae i oa , Bic ee a el Po "USANA UTERUS a 
4 ee nee. oe TR TR age eho Rees ee Bae ie. 5% ets mie 54° ae Bhs A - eee aman tanner Ss i nade i es ae ae 
> ie 5 Hee | ao ot See ac DS in ok ME UN ee oe ae we ee ‘HHH ROEM HENSREL LAAN) sigh 
Pi be if Pay ee ee ee “saree 3 oe eee see ie Bi oe : a Le” Site st ome a age oe a ae ae _ % : = © ecsimnessiiadns dese 7 Wt ar ee | i ee 
Res ere Se ener SS MRS ahs 3 A a me Saree Se ae ee mgt i ea 2 2 ae yee eg i TS eee ’ _- oer aes, 
e «il es i i rl a oy oe: ve Mite oe 2 eee ti & ge . sae inane Pench tl = 
2 ¥ ‘ 2. & y ae he mae ae 2 Cae are, J peas i oo e's a Seog ot ay ~ Pee gos Mh PZ ‘ = et ees Mes. fe Min , SS a e Pa ha ee ind : sae SHES eee ay es — 
£ 7 ae . * = Ma dee te aot ey ea a7 \ ae ce Sie aa 2 Te Os see 4 ‘ et eer ane Oe Pe 4 pane, sae ee 2 hg , ee Ne x ee 
a: “ee, St. (oie eo 2 CS 4. Sk | Pe il ee rs ge a Ba eee Se iss asgsssteries tenets —— - 
a pee & y Ww ty & 2s Fi _€ ges Cote “MM sot See pee: ee ae ee aes ma oe Z Libaddadader sys 3 
G 4 eae § DF tu 5 i 3 : 5 > Fees. “feces &.:. 8 we. oe IR ee TS DS ee eee —- : pent aMebsS ASS Pte + a 
ae" Sees ss ot Erg ges 2 eA ak ie eo , BS mm, ; “Fes at Bint tan Se) ae Ae. — i tig A pha ee a EO Saati . + 
$3, ao” ae oe SS eee a Se eS oh omy VE Nee ¥y eg : on he, *% - oS Meee 
en nr a Oe BE Ee S Mee vee ee Bist oe (4 a ae on ge Cd iT 9 Fos i a ge Bt ce ada, ee me a as ec 
bob ME ted eat wid ae ae of Pak Mea gt Fe Ty “ of ae a par es ae oe ; > ae We { Fa BO on ead ze oe sede 4 2 ae mein “oa cae . ¥ hee OS Sie sig Si ee 
| ae Co ea es ae Sa Re CMe ae. ae ae O° Ra? FM ny eee Oe es Se atsg ‘ Bie ‘e ee) 
roe Bee : je ee es iB eye se: i ene faa ae ~ sao > + Se Be eae ae 2 hai Se ON A ENS ee RO. Ae ie eas x P 
‘a r cS Mer 4 heii " a r arr Se tug fy ~ eae 7 ion 4 { a * oh rate c ae hic ee “EIR MGS Ra fe Bogs Dog Pa) ae 
4 = os <b ice “ae ee eee! 6 ieee . & ee eo. ¥ 2. 2 Bes ae 4 + he 2 ee 
MM fiddle RR FE Va ors ee 2S eS : 
- fee See eee Cae Bee se ie oe gs Bea? OOPS Vee eens sane. 8 me OY By eee Bae SEs aig a, RY et tS * 
ee Bila Reis ee eee lan © wae re ead gd ae Se ie des eee ee pc r= Kode Oe tA, mt is 
Kiki OE. ee. 2 Meal 97) Ai oer ae Pars} Ce Me Be R = “So ieee a ee | 2 es a Te me # F u Dg 4 ¥ es = | a * 
te Ss . SROs os ma tC Ce ee BP ey an Be ee ee : ae ‘ mi F = a ee Badia A Be alias ae F F “3 K ~ ah., 
a . eo s on eae Peal = at te ee Pe wake ae ae ‘ae eo? Ts), ae = : am: ee 
OO Tea uer ee ia : = Ae oe a decks 5 i ‘ 
BE Bo ig he ES Akbar f= Poser pie : on ane BS. as eS gee ye ‘ ee Se ee 
<a i eae tes is Sgt kd. ee ¢ Ting a tee = : c 5 Soh Se, rEg Y 4 © ae ogee, 
2 Doi 8 ss ME ee aia FER, A ET ohn SU MM EN Co tip NT ry MBE <2 ‘ip Sh Sw ls aa ae - 
sage goa Pe aa as he ae Dey ‘i ae nat “ee Fp © aes : at sist cpg Poy - 
i ee geek ty Be ee Oe 8 : 
oe ea Bop eh Se Saar ae 
ecm QM Ee, | : 
= aks =a fe e. ec ae oat ed gli F ag ih oo, = 
G ee ie ao é ae Bn at Se [3 go ae de ‘ f : 
eo = a ee rua, Stu. fae | pe tt ec 
+ 7 | = i re ee ce | 
= -. pis ae a os. Se ra Oe ee a be ee rs 
x Py 2 ~ ig , a wee 4 -_ Je alae ale : od ae: 
otha Ee Fer q Oa ea eg ase od shal! Hate : tet oa 
OS Ja an er ee a ~ i oe 4 " ou a 
ny SE eae a Poe m cr a oP Seite er ed ee” eee 
: ee a eo . ae ee ta Pee ae He: 
“3s gear: ode “phe in ae co Ae Pe ms Wile ie #8 2 Ree € mi | 
Hots pee = ig oe eee, es, I ‘ate tie by ee Ca ee ae ~ : 
i Be es be peo ad ae 4 —_ 
: “ae By -* 2 Wee — ee & r= + 4 —— mace § OS a 4 ‘—_- 
ee a Fs eu’. Ee 
mee «28 3 ope if q y _e : ‘ 
ae f a 4 : 
| || | » 4 
Fut 3 a &. Pi 
Cs zal 
| a 
.. 
' P 
—_——— ‘ 
ie 
po ee 3 
eo oe 
i s B. 
NE RR SE SLR Ne a 
care aad ai a nics = -- —~- —_ _—-~ “g _ : 
| —— - : - — : “ - 
* ; " iz 
| i 
; 
SES TS Re CS SORES Sts TS 
eee ESEEEeS ee SeeeeeeSe eee - &§ 
————————— eee eee ; 
¥ # “i : 
j . - | 
ed \ ’ i — at 
: ‘ if me j 
ceenetinaes bi = 
_—_———————— ef 3 
— ——_—_—_— : * > ry 
q ————_— ee STS cs 
RN a NN RIT mm oem RES : a : 
H r 
} oi Po Po = 3 of ima j : 
! 4 ao ee ) 
: — ee re | _ | 
i) 1 lee ; / } 
5 welll teres | Mmm. | a 
F A ee ¥ \ =o See ei rts ee i ; 
. , B. tenia . - Soe : 
‘ al = 2 Md : ad 
id os -— | cieriniein ° a en : 
2 4 _—_—_—_—_——_—— ‘ = _—_—_——— 
Bt ] i 7 ee - >» + hadiriat 
as { ; : baat es 
ie a - $ : ba 
> a ae a . 
7 PA 
F ; rr i oo. 
‘ . 2 ms Vé —-  - aga 
: ' « ; : ait 
te yea 
f , - tige 
; eS 
== . ‘ata 
a Pic, 
5 am PS 
ee 
ie!!! (ay ° : 
— F 
= ! : 
= j 
13 
= 3 
SS SANT LSS LC Ba it 
4 ce Aref - 
Bo si 
sshd 
. = 
mm 72 
; Be - . 
a 
fie) 
i san 
eee SS.a.a_aQ_Q_Q_Q_Q_QQ_____Q2g eee a 
Eaeee Rage ree Ps is Ss al ik ” : % ph ah ie oS a ; at sh Seis s “Aare e Rene nhs “s = ° - . hips: poe 
fees Se et Oe a a ee ale a A Oe jnlining: het Wi bing a nt ae sn oe ne Sk ieee as ee a ee Vag PENCE TSG eS ee ee eae fo atin he me ee Nae a Rn Te Os wits Sete rt eee oe DP > Baal, ya eae oe aE eee! CC ao 
Pees “gi gra ed hes hitachi fo SR aaah nike Po an ne oe Sea Serer os 25h S54 2 Ay late eer Salat RMR an aie ieee eee WAS ei ee PE epee I a ees ee Sapna ne eee: ES He COE RR ENT Sieemee eet SAP oS ee 
WAGES Mee eck Via Litre, MWR AS Te og aan pre een oe et a pee ES Span eat, sites mie cs Ae ee er Eee ae eee ete Seg ee ke e” SE ee ee we ee fe ge eee Oe Fateh a nk Eee ee Seka WES Ves Reon al eed poe Wee Sr eee Sea St yh See Ah tbe See pe 
pA” Are EM ia We ES yn a5 ¥ . ee ae ie 2 ree OSs Ome eV (Rite \o ree Sa 5 ee oe eee Deon Seat aga thar a weary bs Se Ul lean 2 & ie ee ah Ae ell dina Ak ge path bear Rh RA iy Gre Cyr ent re Rat, ane wien ed OS ge nlivtn: | lphantre $e sane 
BNE EL We a Gt Oe eens Se te mine Pier ee Tha Re RO See EO NG UNG ots IS See a Mae OF a ee Ng Lee Yn ERON Ee Se zis Bie ee oy lee TEER Wing 0 Oona een fe Tey oe 
Pe Ne ey Pat ae Nae er * ea eee eters ES otk a es 2 Ysts Be a as er pee ceaninal bat an <a : id “sent ve pean = ere ate od 1a ye es ay age Ae = 45H pes be a Bey cries | Egy by ce, ue el pre 
eS PRIS eet Pe Sa ES ty SN Vs a Cm ia ee oe LT Aare Vcd ede RAR mG WEE We va met oil 2 EE RN 2 Taare OR ye a me ae Wee RNa ee FD ot eee ee Sere em 1h Se wh! ets Sarat hes it a er ORY CURT Dee So Se Se a RR a te ee Ce A Ce Passi 


ine. L = ES See 2 
: — oats 


ELECTRIC REFRIGERATION NEWS, SEPTEMBER.:28, 1927 


The Business Newspaper of the Electric Refrigeration Industry 
- PuBLISHED EVEry Two WEEKs BY 


BUSINESS NEWS PUBLISHING CO. 


554 Maccabees Building, Woodward Avenue and Putnam Street 
Detroit, Michigan. Telephone: Northway 4243-4244 


Subscription price: $1.25 per year; two years for $2.00 
Foreign Countries: $1.50 per year. Advertising Rates on Request 


F. M. Cocxre.i, Editor and Publisher 
Harry E. SNepecor, Business Manager HvucGu J. Moore, Assistant Editor 
BeuLan WEnrTz, Circulation Manager 
Copyright 1927 by Business News Publishing Co. 


SEPTEMBER 28, 1927 


Can The Dealer Make It Pay? 


Periodically, in every field of merchandising more or less anxiety arises 
as to the present or future prospects of the retailer. If he fails to prosper, 
the industry suffers. His problems are reflected back through the distribu- 
tor, jobber, or branch office to the manufacturer and from thence to the 
suppliers of raw materials and parts. If the dealer fails to sell and make 
a profit his situation eventually concerns the producer of the machinery 
which fabricates the product. [Even the manufacturer of the machine tools 
which make the machinery, which in turn fabricates the product, cannot 
overlook the problems of the dealer. 


In recent years much time has been spent in investigating and analyz- 
ing the factors which make for success or failure in the retail field. Many 
experiments have been tried in an effort to determine the possibility of 
reducing distributing costs. Department stores, chain stores, specialty 
shops, mail order houses, and house-to-house organizations have been looked 
upon, at one time or another, as ultimate solutions to the problem. 


All of this study and experience has resulted in bringing out many 
facts—partial answers to the whole problem. There is a general tendency 
to concede that no one method satisfies all requirements—that each method 
of merchandising has its elements of strength and also its limitations. 
While department stores have grown to tremendous proportions, small 
specialty shops have also prospered. Mail order houses have expanded 
and house-to-house selling has been reduced almost to a science. Com- 
petition has become increasingly keen and each year sees a faster pace 
in the race for the consumer’s dollar. 


What are the chances for the electric refrigerator dealer to make 
a profit? What methods must he pursue to reap a just reward for the 
effort expended? .What type of retail outlet represents the greatest pos- 
How much help must the manufacturer give the 
dealer in developing the business? These and other questions are matters 
of vital concern to everyone in the industry. 


sibilities for success ? 


During the past year, considerable attention has been given in the 
columns of ELrectrric REFRIGERATION News to the central station, or 
electric light and power company, as a factor in developing the market for 
electric refrigeration. It is our belief that the central station is the most 
important single factor in the situation. It has undoubtedly been the most 
difficult for the non-electrical man to understand. It has required more 
interpretation and explanation than any other. The central station may, 
or may not, sell the most refrigerators in a particular community. In fact, 
it may sell none and yet remain the most important factor in the develop- 
ment of the market. 


As to what type or kind of dealer represents the best merchandising 
possibilities—that is another question. The final answer in any specific 
case, of course, depends upon local conditions and each particular manu- 
iornagete needs. The department store may be best in one community 
while the exclusive electric refrigerator s 
acd peti ectric refrigerator shop may be the answer for a 


During the next few months, ELecrric RrerricERATION News will 
endeavor to turn the spotlight of attention upon the electrical contractor- 
dealer, the department store, the hardware store, and other retail outlets 
in order to reveal, if possible, the requirements for successful operation in 
each distribution channel. 


| _ Experience stories, facts and figures, opinions and viewpoints are 
invited. Special attention will be given to each group in coming issues 
of the paper. Extra distribution will be made of each issue in the par- 
ticular field discussed. Through this effort, it is hoped, valuable infor- 
mation will be disseminated throughout the industry to the end that waste- 
ful effort may be avoided and the probabilities of profit increased. The 
active co-operation of manufacturers, distributors and dealers is requested. 


News Staff Enlarged 


The staff of ELecrric REFRIGERATION News has been strengthened by 
the addition of Harry E. Snedecor as business manager. Mr. Snedecor has 
had extensive publishing experience and will take the responsibility for 
carrying out a program of expansion during the coming year. j 


Hugh J. Moore has recently joined the staff as assistant editor, suc- 
ceeding Helen Jo Scott, who returned to the University of Missouri, where 
she is a member of the faculty of the School of Journalism. Mr. Moore 
is a graduate of Dartmouth and has had a valuable experience in the 
Kelvinator organization, where he was editor of the company magazine. 
“Cold Facts.” . 

George N. Congdon has recently joined the company and has developed 
a system of financial control which will materially strengthen the business 
and permit an extension of operations in the future. The staff of the 
News now totals ten members. 


ELECTRIC REFRIGERATION NEWS 


H. A. DELAsSHMuTT, Advertising Manager 


Apartment Builder Features Electric Equipment 
in Central Station Window Display 
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When Samuel L. Cohn wished to tell 
the people of San Francisco that electric 
refrigerators were to be installed in each 
apartment in the new class A earthquake- 
and-fireproof community apartment house 
being built in this city, he placed a very 
attractive display in one of the specially 
lighted windows of the Pacific Gas and 
Electric Company. 

At the right of the display was shown 
one of the refrigerators to be installed in 
the new apartment house and in the center 
of the window was a large cut-out panel 
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on which was displayed a drawing showing 
the new apartment house as it will appear 
when completed. Below this drawing was 
the message, “Frigidaire Electric Refrig- 
erator in Each and Every Apartment.” 


The Pacific Gas & Electric Company 
has a number of windows which are turned 
over to customers of the company in rota- 
tion for the display of their goods, the 
display being arranged under the power 
company’s direction from the stock of the 
customer. 


§. E. D. DIRECTORATE TIED IN 
WITH FOUR ASSOCIATIONS 


(Continued from Page 1) 


the Edison Electric Illuminating Com- 
pany, Boston; L. W. Davis, general man- 
ager, Association of Electragists; D. C. 
Birdsell, League Council, Philadelphia; 
Geo. E. Cullinan, vice president, Graybar 
Electric Company; J. E. North, chair- 
man, League Council; Paul S. Clapp, man- 
aging director, National Electric Light 
Association; S. L. Nicholson, acting vice 
president, Westinghouse Elec. Mfg. Com- 
pany; A. E. Waller, managing director, 
National Electrical Manufacturers’ Asso- 
ciation; Frank S. Price, president, Pet- 
tingell-Andrews Co., Boston, Mass.; James 
R. Strong, president, Tucker Electrical 
Construction Co., New York City; James 
H. McGraw, president, McGraw-Hill Pub- 
lishing Co., New York City; and C. A. 
Ward, president, Ward Motor Vehicle Co., 
Mount Vernon, New York. 


McIntyre to Head Staff 


Kenneth A. McIntyre, who has been 
temporarily in charge of the headquarters 
staff since last January, was appointed 
managing director. Mr. McIntyre has 
been a member of the staff for the past six 
years, during which time he has traveled 
extensively throughout the United States 
and Canada, first as a field representative 
and later as the head of the League and 
Field Department. He has taken a very 
active part in promoting the development 
of local electrical leagues and clubs. 

The executive committee gave consid- 
eration to the Society’s program for the 
immediate future. Working committees 
were authorized, each to deal with a major 
activity and to report back at an early 
date, with recommendations covering 
plans in detail, together with appropriation 
requirements. Working committees will 
each be made up of representatives from 
the several branches of the industry and 
will deal with the following activities : 

Promotion and operation of the National 
Red Seal Plan; league and field service; 
news service and advertising service; and 
codes and ordinances. 

A special committee was also appointed, 
consisting of the five vice-presidents of the 
Society, and C. L. Edgar as chairman, to 
proffer the good offices of the Society and 
to sit in with the proposed industry sales 
conference and also to have consideration 
given to the matter of a national rewiring 
and relighting activity. 


Directors Elected 

At the members’ meeting the following 
directors were elected: 

To Represent Central Station Group— 
H. T. Sands, J. E. Davidson, Paul S. 
Clapp. W. W. Freeman, Charles L. Edgar, 
John F. Gilchrist. 

To Represent Manufacturer Group— 
Gerard Swope, A. E. Waller, S. L. Nich- 
olson, W. E. Sprackling, Fred R. Farmer, 
H. C. Crouse. 

To Represent Jobber Group—G. E. Cul- 
linan, Frank S. Price, O. Fred Rost, B. E. 
Finudane, W. I. Bickford. 

To Represent Contractor-Dealer Group 
—C. L. Chamblin, Laurence W. Davis, 
W. Creighton Peet, James R. Strong, Jo- 
seph A. Fowler, C. M. Beltzhoover. 

To Represent At-Large Group—J. Rob- 
ert Crouse, James H. McGraw, C. A. 
Ward. 

To Represent Local Electrical Leagues 
—J. E. North, H. A. Brooks, R. Bourke 
Corcoran, David C. Rirdsell. 


CROSLEY RADIO CORPORATION 
MAKING NEW REFRIGERATOR 


(Continued from Page 1) 


panying illustration consists of two major 
parts—the cabinet and the cooling unit. At 
present only a five cubic foot capacity cabi- 
net is being produced. This model sells 
for $75 complete. It is planned that a cabi- 
net will be developed which will be suitable 
for cooling milk on farms. The cooling 
unit comes in one size only. It is shown 
here as it appears in the cabinet and as it 
appears when removed with the ice cube 
tray withdrawn. 


Placing the Machine in Operation 


To prepare the cooling unit for operation 
the ball with the opening for the tray is 
placed in a pail of cool water. The other 
ball, which will then hang over the outside 
of the pail, is placed over a flame. 

The heat of an ordinary oil stove is 
sufficient. The heat causes the liquid ammo- 
nia within the ball to become a gas and 
continued heat forces this gas through the 
connecting tubing and into the submerged 
ball. When all of the liquid has been gasi- 
fied, the heat, generating steam from water 
contained in the top of the ball, will cause 
a whistle to blow. The ball which was 
heated is now dipped into cool water, and 
the unit is ready to be placed in the cabinet 
as shown in the illustration. Heat is 
absorbed from the cabinet by the gases 
within the ball, and is transferred through 
the connecting tubing to the outside ball, 
where it is dispersed in the air. 

Once every twenty-four hours the cool- 
ing unit must be heated as described. It 
is claimed that a temperature of between 
fifty and fifty-five degrees is maintained in 
any climate. 

This new refrigerator will be distributed 
through the 16,000 Crosley radio dealers 
and distributors. As stated before, it is 
expected that farmers will be the principal 
buyers and that there will be practically 
no competition. between this and electric 
or gas machines now on the market. Each 
will have its own field. 

The machine was developed by the Cros- 
ley radio corporation after a year and a 
half of experimenting. Present production 
of fifty units per day is inadequate and will 
be stepped up to meet the demand as 
quickly as manufacturing facilities can be 
arranged. 


READERS CONGRATULATE 
THE NEWS ON PASSING 


OF FIRST BIRTHDAY 


“Srlendid Results,” “Most Val- 
uable,”’ “‘Complete,”’ “Prac- 
tical,’”’ ‘“‘Serviceable”’ 


September 11 was the first birthday of 
Electric Refrigeration News. Many con- 
gratulatory letters have been received, a 
few of which appear in part here. 

W. M. Tippett, president, Zero-Aire 
Corp., forwards. the following: “We wish 
to congratulate you on your first birthday 
number. ELrectric REFRIGERATION NEWS is 
read by everyone in this office, and we 
predict that on your second anniversary 
you will be a much larger paper than you 
now are.” 

J. S. Forbes, treasurer, Kerotest Manu- 
facturing Co., Pittsburgh, Pa., commends 
advertising results in the following terms: 
“Your paper has accomplished splendid 
results for us, for during the past year 
and following almost every issue we receive 
inquiries from old established houses and 
those contemplating the manufacture of 
mechanical units. It has been a source of 
gratification to note the wonderful results 
obtained, as it was for that purpose that 
we contracted with you, and naturally are 
gratified at the success of our venture.” 

C. C. Hull, president, Rex Manufactur- 
ing Co., Connersville, Ind., writes: “We 
have been receiving regularly the ELEctric 
REFRIGERATION NEws and, believing thor- 
oughly in the principle of making known to 
those from whom we receive ‘real service,’ 
we are pleased to write you and advise that 
we have found the ELEcTRIC REFRIGERATION 
News one of the most helpful and service- 
able publications we have received at our 
office during our period of existence, now 
over twenty-nine years. 

“The information contained in your pub- 
lication is of such a character as to he 
helpful in the extreme to subscribers like 
ourselves. The information is up to date 
and so classified and arranged that it is 
easily accessible and to the point. 

“We are glad to have you know that 
your paper is exceedingly helpful and that 
we look forward to each issue with antici- 
pation.” 

Paul W. Peterson, vice-president, Abso- 
lute-Con-Tac-Tor Co., Elkhart, Ind., says: 
“We are glad to take this occasion of the 
first birthday number of the ELectric 
REFRIGERATION News to tell you that we 
think your paper is by far the most inter- 
esting and valuable in its field. 

“The electric refrigeration industry is 
developing so rapidly that we have no doubt 
the progress of your paper will prove 
extraordinary.” 

R. S. Brunhouse, general sales manager, 
Merchant & Evans Co., Philadelphia, Pa. 
sent the following message: “We want te 
take this opportunity of congratulating you 
on your complete and interesting publica- 
tion. Your efforts are directed in the right 
direction, and we feel that it has been a 
great help in bringing the industry, manu- 
facturers and dealers as well, in closer con- 
tact with one another. 

Howard E. Blood, president, Norge 
Corp., Detroit, Mich., conveyed his senti- 
ments in a letter as follows: “I wish to 
congratulate you on the completion of your 
first anniversary. Believe your publication 
is of real service to the electric refrigera- 
tion industry.” 

P. B. Zimmerman, sales manager, Elec- 
tric Refrigeration Dept., General Electric 
Co., Cleveland, Ohio, comments in these 
terms: “Your little publication is proving 
itself of inestimable value to the industry, 
and most of us here in the office, as well 
as our men in the field, and our distribut- 
ing organization have derived untold value 
from it. May it have many more birth- 
days.” 

C. P. Drake, treasurer, Rome Mfg. Co., 
Rome, N. Y., writes: “We have had a lot 
of faith, right from the beginning, that 
you were headed for a successful run, as 
you started out on a new note—a very 
practical one. That it is practical, is evi- 
denced by the fight that occurs here for a 
first chance at copies just as soon as they 
are received. 

“There are a lot of good things that you 
can do, and that you evidently intend to 
do. 
possibility must be much greater than our 


own, as we are as yet hardly out of our | 
“swaddling clothes,’ due to infancy in the | 


refrigeration game. 

“We congratulate you on your first birth- 
day and wish you just as many happy 
returns as you would like to have.” 


Do You Know This? 


No man likes to feel he is being 
Sold. He should be made to feel 
that he is Buying because of his own 
judgment. 

All the time you are trying to Sell 
him, he is backing up his resistance, 
finding all sorts of reasons for not 
buying. 

Once convinced, however, that he 
is Buying, and doing so because he 
feels he is exercising good judgment, 
you have Sold him. 

Let the prospect think he’s buying. 

Resolve to do these things and you 
} 0 soon get out of the rut—Frigid 

ra. 


Your own knowledge, however, of the | 
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Display by Electro-Kold at Spokane Interstate Fair 


The photograph above is of the Electro- 
Kold booth at the Interstate Fair held in 
Spokane, Washington, September 5 to 10. 
The space was 14 by 30 feet. 

The booth is divided into two sections, 
‘he one on the left being a model kitchen, 
in which were displayed an Electro-Kold 


ECTRO- »-KOLD 


The EC! Electric ts como 


porcelain model’ refrigerator, porcelain 
model Hotpoint range, a double drain 
board porcelain sink, and a white enameled 
kitchen cabinet, with a breakfast room set 
added for atmosphere. In the right hand 
section a line of domestic refrigerators 
and a commercial display case were shown. 


HOME OFFI 


FAC “T 0 RY 
SPOKANE, WASH. 


According to H. L. Masterson, advertis- 
ing manager for Electro-Kold Corpora- 
tion, the booth attracted a great deal of 
attention among both domestic prospects 
and users of commercial refrigeration. He 
estimates that 15,000 people visited this 
booth during the week. 


Customers Appreciate This Advantage 


When you tell a prospective customer that the refrig- 
erator in which he is interested is insulated with Pure 
NOVOID Corkboard you are a step nearer the sale. Pure 
NOVOID Corkboard stops refrigeration losses more ef- 
fectively than most insulating materials, making it easy to 
maintain low temperatures at a minimum operating cost. 
had sgl My sample of NOVOID Corkboard and our Bul- 
etin 


mma Boma certian 
CORK IMPORT CORPORATION 
345 W. 40™ST, NEW YORK 


ATLANTA BOSTON BUFFALO CHICAGO PHILADELPHIA ST. LOUIS 


FLINTLOCK CONDENSERS 


Efficient — Economical — Compact 
Give Greater Efficiency at Less Cost 


Write for our Booklet 


FLINTLOCK CORPORATION 


4461 W. Jefferson Ave. £44 ’ DETROIT, MICH. 


RURAL ELECTRIFICATION 
MEANS MORE PROSPECTS 
FOR REFRIGERATORS 


Manufacturers and Utilities 
Studying Farm Needs 


The sale of electric refrigerators to 
homes in rural,communities is a profitable 
bet which should not be overlooked. A Kel- 
vinator dealer in a small town in Tennes- 
see has one of the smaller cabinets mounted 
on the rear of a coupe. With this equip- 
ment he drives up into the back yard of 
the farmer’s home and asks if he might 
plug in his refrigerator on the house cur- 
rent. The interest of the housewife is 
immediately aroused and a good percentage 
of sales made as a result. 

In a paper entitled “The Basis of the 
Public Utility Industry,” by Richard J. 
Grant, presented at the 1927 N. E. L. A. 
convention at Atlantic City, the following 
paragraph with reference to electric refrig- 
eration sales in rural communities is found. 
“Electric refrigeration serves one class of 
housekeepers in a greater measure than it 
does another. This greater service would 
be to a home in the rural section, where the 
ice man does not make his rounds. The 
housewife in the city could depend upon 
the back door visitor, and put up with the 
muddy tracks and dripping water from the 
melting ice and feel that she was fortunate 
in being able to keep her ice box cold. But, 
the housewife in the rural section would be 
denied even that satisfaction. Electric 
refrigeration, made available to her, gives 
her all the convenience and satisfaction that 
the modern homes could desire in this 
respect.” 


G. E. Starts Rural Electrification Course 

The extension of electric lines through 
rural communities in rapidly increasing 
numbers made numerous new prospects for 
electric refrigeration. Believing that the 
farmer will better understand electrification 
when explained by men who know the 
farming business, as well as engineering, 
the General Electric Company has inaugur- 
ated a course in rural electrification at its 
Schenectady plant. Five men, all of whom 
were born and bred on farms, have been 
selected for this training, which is the first 
of its kind fostered by a large electrical 
manufacturing company. After the factory 
curriculum has been completed, the student 
will be placed in the farm electrification 
department of public utility companies for 
three months training in actual application 
work in farming communities. At the end 
of the eight months’ period the men will be 
xraduated with a diploma and will then be 
ready to undertake expert work for power 
companies in rural districts. 

With these men as a nucleus, no doubt 
other companies will be following the 
example set. This will mean the opening 
rs of a heretofore practically untouched 

field for electric refrigeration. 


B. H. Morash Goes to Kelvinator, 
Ltd., London 


. H. Morash, assistant manager of the 
e sport division, Electric Refrigeration Cor- 
poration, sails for England October 1st, 
where he will hold an executive position 
with Kelvinator, Ltd., in London. Mr. 


. Morash was with the General Electric 


Company for ten years in this country, 
Japan and China. He was also formerly 
connected with the W. R. Grace & Co. 
in New York City and India. 


Buchen Agency to Direct Adver- 
tising of Climax Engineer- 
ing Co. 


The Buchen Company, advertising agen- 
cy, 28 E. Jefferson Blvd., Chicago, has been 
appointed to handle the advertising of the 
-limax Engineering Co., Clinton, Iowa. It 
is understood that an extensive campaign 


!s contemplated. 


A Model for Every Need 


Kelvinator covers the whole range of refrigeration 
service. There are cooling tanks and condensing 
units to fit any standard make of refrigerator---and 
a variety of cabinets designed to fit and harmonize 


with any modern kitchen. 


The three “Sealtite,” steel, self-contained cabinets 
have brought electric refrigeration to every home. 
Compact, but with plenty of shelf space, their price 
has set new standards for such quality. 


There are other cabinets, too, larger in size and ina 


variety of styles and finishes. 


And in addition to the Kelvinator self-contained 
line, all Kelvinator dealers enjoy the Leonard fran- 


chise. 


In each of these refrigerators, backed by 45 


years of experience, Kelvinator can be installed. 


Through the Refrigeration Discount Corporation 
on a convenient finance plan of deferred monthly 
payment, all of this is immediately available. 


elvinator 


Oldest Domestic Electric Refrigeration. 
12354 Plymouth Road, Detroit, Michigan 
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Traveling Display Makes 22 Sales 
~ -in 25 Days for Pittsburgh Dealer 


Five Salesmen Accompany Truck and Invite Housewives to See Exhibit 


—DMost Sales Made in the Evening. Power Company and 


Distributor Share Expense of Display. 


“4 
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Kelvinator 
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“We Take the Display to the Housewife,” Says Frank Natwick 


The traveling Kelvinator display house 
shown in the two photos above is repre- 
sentative of the way in which Kelvinator- 
Leonard Corporation, Pittsburgh, goes 
after business—and gets it. Frank Nat- 
wick, general manager of the company, 
says: 


“We started using this truck the first day 
of August, and to date we have sold 22 
Kelvinators directly as a result. Needless 
to say, we are much elated about these 
results. I am not exaggerating at all when 
I say I have closed 22‘orders. These have 
actually been 22 direct sales which have 
been sold either on the truck itself or pros- 
pects which have been closed immediately 
after they have been on the truck and 
have seen our equipment. 


“You will notice that we have four com- 
plete Kelvinators in operation on this truck. 


The truck is lighted by a Koehler light 
plant, which delivers 110 volts direct cur- 
rent. At night the lights on the outside 
are in operation, and, of course, those on 
the inside, the Kelvinators being in opera- 
tion 24 hours of the day. The Koehler 
light plant is automatic and furnishes elec- 
tricity continuously as needed. 

We have been carrying on this campaign 
in connection with the Duquesne Light 
Company, which is standing part of the 
expense. We have at all times five sales- 
men with this truck, in addition to the 
driver. These salesmen go to various 
residences and ask housewives to come out 
and view the display. They have met with 
extreme success. Most of the sales were 
closed in the evening, after the dinner hour, 
when the lights are turned on. We have 
actually closed nine orders right inside the 
truck itself and the rest immediately after.” 


. YOU. 
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Four Complete Units are Operated in the Traveling Exhibit 


SAN ANTONIO DISTRIBUTOR 
REPORTS BUSINESS GOOD 


The Southern Equipment Company, San 
Antonio, Texas, reports the electric refrig- 
eration business very good in that part of 
the country just now, particularly in the 
commercial field. Among __ installations 
recently completed or in the process of 
being installed by them is a complete refrig- 
eration system for Littlefield Dormitory at 
the University of Texas. This installation 
includes a large water cooling system, an 
ice making plant with a capacity of 500 


pounds per 24 hours, a large market cooler, 
and a smaller refrigerator. 

The Fox Company, the world’s largest 
developer of Kodak prints and films, has 
contracted for cooling equipment to be 
installed in their plant at San Antonio. A 
water cooling equipment has just been 
installed in the State Bank Building at 
Brownsville. This is one of the largest 
buildings in the Rio Grande Valley. 

Besides this commercial work, the South- 
ern Equipment Company enjoys a fine busi- 
ness in domestic refrigeration, these retail 
sales being handled by their subisidiary, 
the Kelvinator San Antonio Company. 


SHAFT SEALS 


Automatic Controls for 


HIGH PRESSURE 


— LIGHT 
THERMOSTATS — FLOATS ST INGS 


Refrigeration and 


CUT-OUTS 


GOODNOW & BLAKE MFG. CO. 


Oil Purners 


3840 BEAVER STREBT 
DETROIT, MICH. 


Factory Representatives: 
F B.Riley, and Associates 
320 Beaubien Street 
Detroit, Mich 


BRINE TANKS— “AIR WAY” CONDENSERS 


LIQUID FILTERS— EXPANSION VALVES 
For Electric Refrigeration — Write Today 


Fedders Mfg. Co. 


Buffalo 
New York 


Hot Die Pressed Forgings 


Valve bodies, tees, elbows, evaporator headers,—anything in the line of 
forgings 


brass parts made to your specifica’ . The lar 
producers igerator forgings in the = 
Send your ications direct to 


ROME MANUFACTURING COMPANY, Rome, N. Y. 
Factory Representatwes, F. B. Riley and Associates, 320 Beaubien St., Detroit, Mich. 


DOWN TO THE SEA IN SHIPS 
SALVAGED KELVINATORS WORK 
AFTER 23 DAYS IN WATER 


Strange tales of Spanish galleons and 
their sunken treasure have lured many men 
in quest of adventure. But it remains for 
American shipping to produce a story of 
modern sunken treasure and its resurrec- 


tion. 

The ill-fated S. S. Carna, while en route 
to Venezuela, was wrecked off the coast of 
Santo Domingo... Among the cargo were 
four cabinet Kelvinators. For over a month 
the ship remained under 23 feet of water. 
Finally the ship was salvaged by the insur- 
ance company, but nothing was heard of 
the Kelvinators. 

R. A. Lundquist, export manager of Kel- 
vinator, has recently received three letters 
from Santo Domingo, each requesting 
instruction books on the installation of a 
Kelvinator. 

Curious to ascertain the reason for this 
request for instruction books, Mr. Lund- 
quist gleaned from one of the letters that 
these are evidently the resurrected Kel- 
vinators, which although submerged in salt 
water for over a month, are yet in perfect 
condition. : 


A. Ricardo, of Puerto Plata, Santo Do-|: 
mingo, has written as follows: “For your |: 
satisfaction, I am glad to inform you that |; 


my Kelvinator was sunken in 23 feet of 
water in the wreck and after all this same 
is today in perfect condition and bright and 
good as a brand new one.” 


Too Much Fighting and Scrambling 
to Get the News 


“There’s too darned much fighting and 
scrambling in this office as to whose turn 
it is to read the ELectric REFRIGERATION 
NEws so I am sending you subscription 
price for one year. Please start me with 
the issue of August 3lst."—H. W. Beddoe, 
—* Appliance Co., Oklahoma City, 

a. 


BOHN SYPHON 
REFRIGERATORS 


! 


Na Io 


White Porcelain 
Enamel inside and 
outside. The 
machine compart- 
ment is ideal for 
storage space 
where remote in- 
stallation is made. 


Beautiful, Dis- 
tinctive. Can be 
had in 7, 9 and 12 
cubic foot net food 
storage Capacity. 


\ 


For Electric Refrigeration 


Write for Full Particulars 


Bohn Refrigerator Company 


SAINT PAUL, MINNESOTA 
These Models are on Display at our own Stores in 
NEW YORK CHICAGO BOSTON 


5 E. 46th St. 227 No. Michigan Blvd. 707-709 Boylston St. 


725 West Grand Boulevard - 


Four Things Every Electrical 
Refrigeration Advertiser Should 
Know About Electrograph 


They are the points of difference that enable you 
to use Direct Mail as a practical arm of selling 


1—Exclusive Electrograph patents accomplish 
once, impossible things in the quantity 
production of Direct Mail—localizing, 
personalizing, individualizing. 


2—Electrograph equipment is adapted to 
make every form of Direct Mail more 
attractive, more convincing — letters, 
folders, cards, booklets, broadsides. 


3—Electrograph specializes in Direct Mail sent 
through the dealer to the consumer—makes 
it the dealer’s own advertising—ties it up 
with his Personal Selling. 


4—Electrograph is the largest Direct Mail 
organization in the country—serves the 
most successful, most exacting advertisers 
—handles every detail of plan, production 
and distribution. 


DETROIT, MICH. 


Created DIRECT=MAIL Gealized 


Individualized 
Distributed 
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ELECTRIC REFRIGERATION NEWS, SEPTEMBER 28, 1927 


| PHILADELPHIA 6. E. 
DISTRIBUTOR GIVES 
HIS SALES METHODS 


Commissions and Wages Paid— 
Training of Salesmen—Adver- 
tising Policies Outlined 


—— 


By Judson C. Burns, 
Philadelphia Distributor of General 
Electric Refrigerators 


Editor’s Note—Excerpts from an address given 
at the General Electric Distributors’ Convention 
at Camp Refrigeration, Association Island, N. 
Y.. Sept. 5-8 


The neighborhood store is here to stay. 
More and more the public is doing neigh- 
horhood shopping. We have twenty-two 
branches in the territory; eleven of these 
are in the city of Philadelphia, two are 
across the river in Camden, the balance are 
scattered throughout the territory. We also 
have in Philadelphia eight public utility 
stores that we operate in their entirety. 
\Ve man these stores, supply them with 
trucks, consign merchandise to them, do 
their delivering, servicing, reconditioning. 
‘There is a tremendous advantage in con- 
‘rolling utility stores, an advantage in pres- 
tige which is tremendous. It enables us 
‘9 control terms and policies, it keeps them 
selling twelve months instead of periodic- 
ally, gives us splendid prestige and addi- 
tional publicity. 


Training the Men 


The men are hired for these stores, 
trained in a central training school, where 
« definite course is demanded, a selling talk 
mastered—six days is the time required. 
\ morning and night session is held. These 
schools are in charge of two men, one a 
thoroughly skilled salesman, the other a 
skilled technical man. In these schools we 
try to separate the steppers from the sleep- 
ers before they enter the field. 

We pay men $2.00 a day for eight hours 
study and training while taking the course. 
When these men are trained, they are 
turned over to a store for field training and 
personal supervision. Men who work from 
the main store go through the same pre- 
liminary training; they are turned over to 
a district manager for field training in 
actual selling. The field managers receive 
no salary, but an override on the sales of 
their men. The field manager sees to it 
that these men get business, at least enough 
to pay their salary and expenses, which we 
continue. 

Preliminary training is absolutely neces- 
sary, not matter how much previous selling 
experience, in other lines, a man may have 
had. He must be fitted to compete suc- 
cessfully against trained competition. 
Every branch store is given a zone of 
operation. If a salesman from down town 
or central store gets into this zone and 
makes a sale, he may do so because the 
store in that zone receives the same over- 
ride (five per cent on the sale) as though 
made by one of the regular store salesmen— 
this keeps the store manager satisfied and 
enables any salesman to take his prospect 
into the nearest store where General Elec- 
trics are on display. 

Our men make reports and file their 
leads daily—the urge to do so is great, as 
they cannot lay claim to a sale unless the 
lead is on file in the main store. Store 
zones are not protected against department 
store encroachment on sales, but all sales- 
nien are, even in store zones. 


Resale Accounts in Denartment Stores 


We have re-sale accounts in the three 
leading department stores in Philadelphia. 
The three stores have signed agreements 
with us that if sales are made on their 
floors to customers upon whom a salesman 
has called, and who has filed the prospect 
with us, they will pay the salesman the 


Become A 
Refrigeration Expert 


Man-sized salaries paid to men who 
have technical training 


NOT nearly enough experts are available to 
handle the tremendous boom in electrical refrig- 
eration. Trained men are in big demand—are 
getting the fat pay checks. 
Study refrigeration at home. Lack of educa- 
‘on——age, experience—bars no one. With our 
easily learned, spare time home study course 
you can be trained at home. You don’t miss a 
minute from your job. 
F raining is practical, This course is practical, 
oiled down, written in plain language. Gives 
you the concentrated “red meat” that is re- 
‘vired for daily use. Enables you to handle 
bigger jobs, to give expert service. 
k or salesmen, service men and executives—now 
is tle time to master the technical end of elec- 
‘rical refrigeration. Salesmen, service men and 
“xecutives will find it worth its weight in gold. 
If you want to jump to a big pay refrigeration 
‘ot——today is the time to write for big free 
atalog. Get in on the ground floor, start this 
minute! 

UTILITIES ENGINEERING SERVICE 

Education Div. 


Dept. 49, 3120 No. Clark St., Chicago 


Club Woman Says Public Buys Plenty of “Monotony Relievers,” 
But Needs More “Drudgery Killers” and “Germ Discouragers” 


American people own more radio sets and 
autos than bath tubs and vacuum cleaners. 
Something should be done about it. This, 
in a nutshell, was the appeal of Mrs. 
Edward Franklin White, frst vice-presi- 
dent of the General Federation of Women’s 
Clubs, before the convention of the Great 
Lakes division, National Electric Light 
Association, at French Lick, Ind., Septem- 
ber 22. 

Citing figures to cover Michigan, Illinois, 
Indiana and Wisconsin, Mrs. White asked 
the utility executives to help the club 


women improve conditions in the American 
home. Mrs. White quoted a recent survey 
made for the federation to find out what 
equipment the American home owns. 

“The equipment,” she said, “might be 
classified as monotony relievers, drudgery 
killers and germ discouragers. ‘The monot- 
ony relievers include autos, phonographs, 
radios, and pianos. In the second class are 
washing machines, sewing machines, dish- 
washers, vacuum cleaners and refrigera- 
tors. Germ discouragers include water, 
sinks, drains, bath and laundry tubs. 


regular commission on all such sales. This 
eliminates all tear irom the salesman of his 
customer going into a department store and 
buying at his loss of commission. it solves 
the department store menace to salesmen 
on the street, and assures harmony.. We 
have no direct or independent salesmen— 
nor do we do wholesaling. ‘lo do so ruins 
the morale of your selling organization, 
unless the dealers are working on the same 
basis as regular branches, under central 
supervision and control. 


Central Service Department 


Branch store delivery is done from our 
own central warehouse, by our own trucks. 
All servicing, changing o1 units, is done by 
our central service department. We have 
fifteen service men, who cover the city and 
every suburban town every day. ‘hese 
men, and our twelve collectors are con- 
stantly on the lookout for leads. We have 
ninety automobiles, serviced by our own 
expert auto mechanics, carrying General 
Electric advertising. Our branch store 
collections, accounting and advertising is all 
done from the central store. The central- 
ization of automobile, service, delivery ; the 
systematizing of stores, service, forms of 
decorating, electric and other signs, is for 
the purpose of economy. 

We found the lettering of automobiles a 
serious and expensive problem for speed 
and uniformity. We adopted and used 
decalcomanias. The advertising power ot 
a large fleet of autos, which are moving 
billboards, telling their story continuously 
in business and residential uistricts, is tre- 
mendous. It is impressive, it is impelling. 

Two thousand years ago the greatest 
leader of men the world ever knew said, 
“He that would be greatest among you, let 
him be the servant.” Ivery business man 
today knows the truth of this statement. 
The only excuse for his existence is serv- 
ice—that’s the motive that has led us on, 
and will lead us all to greater achievement, 
while we build through this service a good 
will that will be priceless. Prompt, cour- 
teous service is the rampart wall that will 
make us all impregnable. 

What support is given stores and men? 


The Advertising Program 


Advertising does not sell General Elec- 
trics, but it brings leads to the surface for 
resale men and stores to catch. We recom- 
mend that you divide your advertising bud- 
get so that your advertisement may appear 
daily. Hit the public hard and often. Con- 
tinuity wins. The advertisements supplied 
by the company are wonderful, changed to 
suit your local condition. 

We have started with three billboards in 
strategic points; we will be adding to them 
constantly. They speak for permanence. 
State fairs, food shows, churches, conven- 
tions are splendid publicity. 

We insist on a General Electric sign for 
every store and dealer; we expect to have 
hundreds of these signs, a riot of them, all 
over our territory. 

We use and recommend stuffers in all 
outgoing mail; we have our own printed— 
they are cheaper and carry local color. 


We have 18,000 open accounts, so need] 


them in large quantity. We stop the press 
and put in the names of branches and 
department stores. 

We broadside a section in advance of 
canvassing it: obtain the names from the 
real estate directory. These broadsides 
open the doors for salesmen to whom the 
names are given, properly arranged by 
streets. 

House-to-house canvassing. We demand 
it! Eventually we will all have to come to 
it—why not now? 

We recommend using the user, as every 
sale made should. and will if properly used, 
produce other sales. We discourage the 
idea of paying the user for leads, as it 
destroys initiative, makes salesmen loafers, 
takes away a part of profit legitimately 
earned. Paving for leads is a pernicious 
practice that should never begin, but, if 
begun, should 'e abolished immediately. 

Further ass‘stance is given salesmen by 
courtesy and sales letters. When a sales- 
man calls and fails, a letter follows his call 
to the prospect. expressing appreciation for 
the courtesies extended our salesman. 

He must make a return call on the pros- 
pect within ten days. If he fails to close, 
a strong sales letter follows his second 
call, with “Eig+t Wavs to a Man’s Heart” 
enclosed. Other calls and letters follow. 
The prospect belongs to the salesman, if he 
reports on it regularly for four to six 
weeks. We recommend the furnishing of 
autos to producing salesmen, and permis- 
sion to put General Electrics in homes for 
a week on trial. Ninety per cent of these 
put in on triai will be sales. 


Youth and Character in Salesmen 
What type of men are preferable as 


salesmen? 1—Youth, always. 2. Always 
men who have character. No experience is 
needed, but men who know how to work. 
Workers are becoming a somewhat extinct 
species. There is no short cut to success. 
“There is no palm without dust.” “Men, 
while their companions slept, were toiling 
upward in the night,” applies today as 
always. Genius is the ability to work hard; 
what a man may lack in natural ability he 
can largely make up. by long, hard, gruel- 
ing hours. 


Discipline Makes Men 

Babson said, “The reason ministers and 
farmers’ sons succeed—they know how to 
work. They even in infancy must work to 
eat—the habit acquired goes on with them 
through life.” This habit has let this type 
of men into many of the leading positions 
of the country. Insist on men working 
regular hours, report at a regular hour in 
the morning, out at a regular fixed hour. 
Then the putting in of a certain number of 
hours a day, actually seeing prospects ; this 
is absolutely necessary, and for you and me 
to demand it will save the waste of many 
men. Men must be under discipline—dis- 
cipline makes men. Makes them money, 
makes them happy, assures their future. Be 
a hard taskmaster, Mr. Distributor. It is 
the kindest thing you can do. 


Brine Tanks’: 
Inside Linings : Refrigerator Parts | 


shipment. 


WilderMetal Sheets. 


The Proven Product for 


Let us send you samples for your experimental 


Cooling Units 


service for prompt shipments 


WILDER METAL CoO. 


NILES, OHIO 


Our mill warehouse is at your 


——-! 


SPECIFY ANSUL SULPHUR DIOXIDE 


The Product with a Factor of Safety 


ANktva SUL “pioxie 


Absolute Protection for Refrigeration 


ANSUL CHEMICAL COMPANY 


MARINETTE, WIS. 
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New York Branch Wins Burritt’s 
| Check in Kelvinator Sales Contest 


The New York Boys Plan to Spend the Check for a Good Dinner 


For having sold the greatest percentage 
of the quota set for the month of August 
in the Kelvinator sales contest, Wo O. Crab- 
tree, manager of the New York branch, 
received a check for $100, accompanied by 
the following letter: 


KELVINATOR INC. 
ELECTRIC. REFRIGERATION 
DETROIT 


September 5, 1927. 
Mr. W. O. Crabtree, 
1 West 47th Street, 
New York, N. Y. 
Dear Mr. Crabtree :— 
Before Mr. Burritt left for his extended trip west 
he left with me the enclosed check of $100 re- 
questing that I fill in the name of the winner 
of the August sales contest and mail it to the 
winner. 
I cannot tell ee how happy I am to be able 
to send Mr, Burritt’s first prize check to you 
and to tell you that you won the August con- 
test with a good clean margin to spare. 
At the end of the fourth week it looked like 
Orlando was going to take the money away but 
your whirlwind finish during the last few days 
ee the victory for you with a percentage 
0 wot. 


WAGNER MOTORS FOR 
ELECTRIC REFRIGERATION 


Wagner Small Motors meet the refrigeration standard 
—mechanically quiet—built to close tolerances, 
Available in ratings 4%4-hp. to 144-hp. 


TEN PROMINENT WAGNER MOTOR USERS 
Delco Light Co. U.S. Air Compressor Co. 
Kelvinator Corp. Flint & Walling Mfg. Co. 
Universal Cooler W.B. Wilde Co, 

Iron Mountain Co. Lipman Refrigeration Co, 
Merchant & Evans American Blower Co. 


WAGNER ELECTRIC CORPORATION 
6400 Plymouth Avenue, St, Louis, U.S. A. 


BUSH CONDENSERS 


Made in any size or capacity. 
Seamless Copper Tubes, Individ- 
ual Fins, Maximum Efficiency. 


BUSH MFG. CO. 


Hartford, - - Conn. 


WHITE-HANNA 
302 Lincoln Bldg., 
DETROIT, - - - + - MICHIGAN 


NORTHEY 
EFRIGERATOR 


FOR ALL PURPOSES 
ANY SIZE, STYLE OR FINISH 


NORTHEY MFG. CO. 
WATERLOO, IOWA 
AGENCIES IN MOST LARGE CITIES 
WATERLOO DIRECT TO YOU 


eo__EeEee— 


Write for prices of condenser coils formed o 
your specifications. 


WOLVERINE TUBE COMPANY 
1431 Central Ave., Detroit, Mich. 


WOLVERINE 


EAMIESS COPPLR AND BRASS LUBING 


Orlando finished a good second, in fact, the de- 
cision as to the winner was not determined unti! 
today. 

Permit me to congratulate you and to tell you 
in the same breath that I am banking on you 
to repeat in September. 

Sincerely 
. W. MATHESON, 

CWM:B Vice-President & Director of Sales 


Mr. Crabtree and his sales force are par- 
ticularly proud of the fact that sales for 
August exceeded the former peak record of 
the year established in May. In thanking 
Mr. Matheson for the check, Mr. Crab- 
tree wrote: 


Dear’ Mr. Matheson: 

It is impossible for me to tell you how happy 
we are to have won the August Contest. 

Am having photostat copy made of the check 
and also your letter and I intend to send these 
along with the proper news item to the ELrctric 
REFRIGEKATION News, so that all the boys in the 
industry will. know that we are able to increase 
our business here, even in the month of August. 
I want you to personally thank Mr. Burritt for 
me and I shal] also write him a letter today, 
thanking him for the hundred dollars. 

Right here, I would like to add that we are go- 
ing to spend the hundred dollars, or what part 
of it is necessary, for a good dinner. I want 
all the boys that helped me win this money to 
help enjcy it. 

e are an organization working as one and I 
could not have won it without their very foyal, 
honest and sincere support. 

With kindest regards and best wishes, 
Very truly yours, . 
W. O. CRABTREE, 
WOC:E Treasurer & General Manager. 


OS  , 


REQUESTS FOR 
INFORMATION 


The following inquiries have been 
received by ELEctRIc REFRIGERATION 
News. Readers who can supply 
information on these subjects are 
invited to write at once, referring 
to the Query number. 


Query No. 38—‘“‘Are you in a position 
to assist us by giving us the names of 
manufacturers of electric refrigeration 
units which have passed the experimen- 
tal stage and are now fairly established 
on the market? We have a very inter- 
esting proposition to make in regard to 
establishing sales in the British Indian 
Markets.” 


Query No. 39—“Could you please let 
us know which patents are involved in 
the small refrigerating machine built 
by the General Electric Company and 
the refrigerating machine ‘Autofrigor,’ 
built by Escher, Wyss & Co., of Zurich, 
Switzerland?” 


Three Big Public Utility 
Companies Merged 


What is reported as one of the largest 
electrical power pools in the world was 
formed recently in the signing of an agree- 
ment by the Public Service Electric & Gas 
Co., of New Jersey, the Philadelphia Elec- 
tric Co., and the Pennsylvania Power and 
Light Co. 

The inter-connection of the electrical sys- 
tems of the three companies will provide a 
combined capacity exceeding 2,250,000 kilo- 
watts. It is expected that the chief bene- 
fits from this inter-connection will be in 
the immediate improvement of service, espe- 


cially in regard to dependability. 


Subscription Order 


BusINEss NEWS PUBLISHING Co. 
554 MACCABEES BLDG, 
Detroit, MICH. 


Gentlemen: 


Please enter my subscription to ELECTRIC 
REFRIGERATION NEWS, the Business Newspaper of the Electric 


Refrigeration Industry. 
United States: [$1.25 per year 


0 Two years for $2.00. 


Foreign Countries: [$1.50 per year. 


I am enclosing payment in the form of 


o Check oO P.O. Order 


Name 


oO Cash O Stamps 


Company 


Street Address 


City and State 


O Note: 


If it is convenient for you to enclose payment with this order, check this 


square and invoice will be mailed. Do it now, while you have the blank before you. It 
will save the time and trouble of writing a letter and you will be sure to get the next issue. 


NEW BOOKLET 
AND LEAFLETS 


Leonard 
Two very attractive catalogues have been 
received from the Leonard Refrigerator 
Co., Grand Rapids, Mich. One of these, 
an elaborate 72-page book, done in colors, 
carries illustrations and complete data on 
different models. The other catalogue is a 
supplement, showing Leonard cleanable all- 
porcelain cabinets for electric refrigeration. 

Leland 
A four-page folder has been received 
from the Leland Electric Co., Dayton, O., 
carrying illustrations and data on small 
electric motors suitable for use with electric 

refrigeration. 


Cork Import 

The Cork Import Corp., 345 West 40th 
St., New York, has issued an American 
Institute of Architects folder, containing 
a complete file of literature covering prod- 
ucts produced by them. Two guide cards 
for cross reference are included. This 
folder will be sent to owners, architects 
and engineers on request. 

National 

An attractive 20-page catalogue, showing 
various types and sizes of Ice-O-Lator, gas 
refrigerator, has been issued by the 
National Refrigerating Co., 120 Munson 
St., New Haven, Conn. “Hints for Hos- 
tesses” is a small 3l-page booklet, giving 
tested recipes prepared by Miss Helen 
O’Brien. 

Narragansett 

A folder describing in detail various 
models of the Chilrite electric refrigerator, 
has been issued by the Narragansett 
Machine Co., Pawtucket, R. I. 

Dole 

A folder giving the ten outstanding 
points in the Dole Co. refrigerating 
machine bears the title, “Now! Cooling Sat- 
isfaction.” Dole Co. household and com- 
mercial units are manufactured by the Dole 
Refrigerating Machine Co., 1209 Washing- 
ton Blvd., Chicago, II. 


-No‘quantity. too large 
For quick action—Send list pr 
E. BABBIN, 1584 Prospect P 


LEONARD E. ROLLINS, M.E. 


DETROIT, MICH. 
2550 Monterey St. 

(Member Am. Soc. Ref. Eng.) 
General Consulting Service—Tests Wit- 
nessed and Certified Reports for Inves- 
tors and Bankers. Patent advice and 
suggestions. 


THE CONDENSER 


A CLASSIFIED COLUMN OF 
OPPORTUNITY 


REPLIES to box number advertise- 
ments should be addressed to Electric 
Refrigeration News, 554 Maccabees 
Bldg., Detroit, Mich. 

ADVERTISING RATES—this column 
only: 

POSITIONS WANTED (special rate 
if paid in advance): 50 words or less, 
one insertion, $2.00, additional words 4 
cents each. Three insertions, $ 

POSITIONS AVAILABLE, For Sale, 
Business Opportunities, and _ all _other 
classifications (special rate, if paid in 
advance): 50 words or less, one _inser- 
tion, $3.00, three insertions $8.00, ad- 
ditional words, 5 cents each. 

LINE RATE (open account): 50 
cents per line. 


POSITIONS WANTED 


Services available of all around man capabie 
of increasing your profits by minimizing costs 
of production—selling—servicing. Box 50. 


Distinctive 
Refrigeration 
Hardware 


PATENTED TRIPLOCK 


Winters & Crampton Mfg. Co., Grand Ra;ids, Mich. 


‘DEPENDABLE 
Pipeeren! {0.5 ¢9 1 COE 
REFRIGERATIO 


aste Avenue, Detroit, 


ichgan 


In writing to advertisers 
please mention Electric 
Refrigeration News 


Chief Engineer available, connected with leac- 
ing electric refrigeration concerns past eight 
years. Inventor and owner of patents on 
thermostat control and seals. Well acquainted 
with patent situation. Experienced designinz 
engineer. Box No. 52. 


REFRIGERATION EXECUTIVE of lil 
years’ experience, wishes to arrange an interview 
with a manufacturer of Household or Smail 
Commercial Refrigerating Machines, in need of 
an executive with Sales experience and Engi- 
neering knowledge. Does not care to renew 
contract with present company. Address Box 53. 


POSITIONS AVAILABLE 


“SALESMEN: Want 2 salesmen with good 
records. Summer climate all year. Commission 
basis. Write, stating experience. Kelvinator 


Miami, Inc., 449 W. Flagler St., Miami, Fla. 


“We are particularly impressed with the 
information contained in your paper, and 
believe that it will be of considerable help 
to our various departments.”—H. L. 
McGurk, general manager, Frigidaire, Ltd., 
London, S. W. 1, England. 


A Complete Line of 
Commercial 
Refrigerators for 
Mechanical 
Refrigeration 


McCray is the world’s largest 
builder of refrigerators for all 
purposes. All McCray models 
are ready for immediate use 
with mechanical refrigeration 
of any type. Refrigerators, 
coolers, refrigerator counters and 
chests for stores, markets, ho- 
tels, restaurants, hospitals, in- 
stitutions, florist shops and 
homes—both stock models and 


built to order. 


Pure  cork-board __ insulation, 
sealed with hydrolene cement, 
insures efficient, economical and 
enduring service. 


Meeting the Food Merchant’s Need 
for Electric Refrigeration 


McCray refrigerators for the grocery store, meat market and 
delicatessen shop are the result of over 37 years of constant 
devotion to the highest standards of construction. 


Dealers in electric or mechanical refrigeration of any type have 
at their disposal in the McCray line time-tested refrigerators, 
coolers and refrigerator counters which meet every need for 
efficient, economical operation in food stores. 


Added to the thorough-going quality which goes through to 
every hidden detail of the McCray is the prestige of the McCray 
nameplate—accepted as the sterling mark on refrigerators by 


those who know. 


Dealers are invited*to write for com- 
plete information, without obligation. 


McCRAY REFRIGERATOR SALES CORPORATION 


DEPT. 66, KENDALLVILLE, IND. 


Salesrooms in All Principal Cities 


7 


See Telephone Directory 
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